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Digital!

Because your competitor is doing it.

Digital!

Because it is what everyone is doing these days

Digital!

Because it is another checkbox to tick for your brand

Digital

Because that is where the world is heading!

And by the time you read this, most of the world is already on digital
platforms!

Your digital media presence is so much more than a namesake page on
popular social media portals. Make it a thriving, creative space to speak
about your brand and more!
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Why yotrsnhoulo

LET US HANDLE YOUR

DIGITAL MARKETING?

GOOD MARKETING GREAT MARKETING
makes the company look good makes the customers feel smart

At God Particles, we believe strongly that communication is a two-way
street. More than creativity and spending big bucks, digital marketing
is about making your customers identify your brand in the sea of
marketed brands and making them feel smart for choosing your brand.




DIGITAL MARKETING
SERVICES OFFERED

.

Search Engine Optimization Social Media Management
Google Adwords Campaigns Social Media Marketing

(Facebook and Instagram)

v

SEO Maintenance
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When your Digital
communication strategy is
customer-centric and
consistent,

Potential customers will be
transformed into loyal clients
and customers.



TAMIL NADU RURAL TRANSFORMATION PROJECT (TNRTP)
COVID-19 ASSISTANCE PACKAGE (CAP)

COVID-19 Assistance Package (CAP) is a comprehensive
initiative undertaken by the Tamil Nadu Rural
transformation project (TNRTP). The main objective of
CAP is to offer financial assistance to rural entrepreneurs
across Tamil Nadu. Right now the Project is operational in
over 120 blocks covering 3,994 village panchayats spread
across 30 districts of Tamil Nadu. Thousands of
entrepreneurs and aspiring entrepreneurs across Tamil
Nadu have benefited from this initiative

Since information about this project had to reach potential
beneficiaries in a short span of time, our target audience

was restricted to TamilNadu, especially the districts that
would be covered under this project.

SCOPE OF WORK

Website Design
Social Media Management

Digital Marketing




WEBSITE

www.tnrip.org
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TAMIL NADU RURAL TRANSFORMATION PROJECT (TNRTP)
COVID - 19 ASSISTANCE PACKAGE (CAP)

Facebook: Audience Summary

TOTAL PAGE LIKES NEW LIKES

30.1k 31k

Avg. per day :247

Facebook: Impression Summary

PAGE IMPRESSIONS PAGE REACH

™M 6M

Avg. per day :53,822 Avg. per day :47,345

Facebook: Post & Engagement Summary

TOTAL POSTS TOP POST

104

9 Jun 2020 04:03 PM

directly via Facebook

LIKES LOST

2k

Avg. per day :14

ORGANIC VS PAID REACH

] 3.4% Organic
96.6% Paid

ENGAGEMENT BY POST TYPE

Avg. per day: <1

TOTAL ENGAGEMENT

Gl Q@

TAHILMADU RURAL
immnmmrm k
- LR 48 AL SN FACRRS (AR
o \
BOPBTH 2arsl USSTéEss
HLLgden apood S oaprfsefle

QarGrrewrm
23 k Reactions 12786
Comments 361
Avg. per day:179
&P i Shares 0
Engagement 13147
Engagement Rate 44%
Facebook: Performance Summary
PAGE PROFILE VIEWS TOP EXTERNAL REFERRER PAGE CLICKS
41Kk ’ 181k
https:/lwww. 48 50.34%

Avg. per day:323 google.com/

Avg. per day: 1,436

ORGANIC VS PAID LIKES

I 2.74% Organic
97.26% Paid

TOP COUNTRY
COUNTRIES COUNT %

India 6M  — 99.76%

TYPE ENGAGEMENT %

o Link 14.4k 63.75%
@ Image 5.1k 22.48%
® Video 2.6k 11.74%
o Text 458 2.03%

POSITIVE VS NEGATIVE FEEDBACK

99.96% Positive
0.04% Negative
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TAMIL NADU RURAL TRANSFORMATION PROJECT (TNRTP)
COVID - 19 ASSISTANCE PACKAGE (CAP)

Instagram: Audience Summary

TOTAL FOLLOWERS NEW FOLLOWERS

340 339 = 33800%

Avg. per day: 3

Instagram: Impression Summary

IMPRESSIONS REACH
433k = 100% 394k = 100%
Avg. per day : 3,438 Avg. per day :3,125

Instagram: Post & Engagement Summary

TOTAL POSTS TOP POST ENGAGEMENT BY POST TYPE
directly via Instagram
[ 19 Jun 2020 07:00 PM

0
Avg. per day: <1 TYPE ENGAGEMENT %

=, : - o Image 164 | 48.52%

Engagement

@ Carousel 163 48.22%

fHpagemdfl wraulLsHao
SOPBIG 2ars LUSHMEE

TOTAL ENGAGEMENT e fihe A
Br-adbe 55 @mykrishnagiri

338 Reactions 8

Avg. per day: 3 Comments 0
Engagement 8
Engagement Rate 33%

@ Video 1 3.25%

Instagram: Performance Summary

PROFILE VIEWS

851 ™ 21175%

Avg. per day :7
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TAMIL NADU RURAL TRANSFORMATION PROJECT (TNRTP)
COVID - 19 ASSISTANCE PACKAGE (CAP)

Twitter: Audience Summary

TOTAL FOLLOWERS NEW FOLLOWERS

163 137 = o565

Avg. per day: 1

Twitter: Tweets & Engagement Summary

TOTAL TWEETS TOP TWEET ENGAGEMENT BY TWEET TYPE
1 5 7 via Twitter Web App
11 Sep 2020 08:13 PM
® 5133.33%

o

Avg. per day: 1

Today Hon'ble Minister for Municipal ‘ 210
TOTAL ENGAGEMENT Administration, Rural Development Frasgement

and Implementation of Speci... #TNRTF

210 = 1400%

Avg. per day: 2

Likes
Replies
Retweets
Engagement
Engagement Rate 62%

8 wok

TYPE ENGAGEMENT %
o Image 146 69.52%
e Link 36 17.14%
o Text 17 8.1%

@ Video 1 5.24%
o Gif 0 0%

o Poll 0 0%




SOCIAL MEDIA MANAGEMENT

TAMIL HADU RURAL TRANSFORMATION PROJECT (THRTP) TAMIL HADU RURAL TRAHSFORMATION PROJECT (THRTP)
COVID - 19 ASSISTANCE PACKAGE (CAP) COVID - 19 ASSISTANCE PACKAGE (CAP)

CAPITALIZATION TO EXISTING FARMER PRODUCER
PRODUCER GROUPS ORGANIZATIONS/PRODUCER COLLECTIVES IN PROJECT BLOCKS

(044) 434 43200 & wwwinrtperg G} (D44) 434 43200 @& wwwinriporg

#CovidAssistancePackage

TAMIL HADU RURAL TRANSFORMATION PROJECT (THRTP) TAMIL HADU RURAL TRANSFORMATION PROJECT (THRTP)
COVID - 19 ASSISTANCE PACKAGE (CAP) COVID - 19 ASSISTANCE PACKAGE (CAP)
LIVELINOOD ACTIVITIES RUN BY DIFFERENTLY-ABLED A R R SKILLeD
AND VULHERABLE PEOPLE YOUTH MIGRANT RETURMEES TO INITIATE NEW BUSINESS

wwwtnrip.org

TAMIL MHADU RURAL TRANSFORMATION PROJECT (THRTP) TAMIL HADU RURAL TRANSFORMATION PROJECT (THRTP)
COVID - 19 ASSISTANCE PACKAGE (CAP) COVID - 19 ASSISTANCE PACKAGE (CAP)
WORKING CAPITAL SUPPORT FUND OMNE TIME CAPITAL GRANT TO EXISTING

FOR INDIVIDUAL ENTERPRISES ENTERPRISE GROUPS

o) (O44) 454 43200 & wwwinrtp.org ) (O44) 434 43200 & wwwinrtp.org

#CovidAssistancePackage #CovidAssistancePackage




TAMIL HADU RURAL TRANSFORMATION PROJECT (THRTP)
COVID - 19 ASSISTANCE PACKAGE (CAP)

SUPPORTED BY WORLD BANK

TAMIL HADU RURAL TRAHSFORMATION PROJECT (THRTP)
COVID - 19 ASSISTANCE PACKAGE (CAP)

SUPPORTED BY WORLD BANK

' START-UP FUND SUPPORT FOR IL;'

SKILLED YOUTH MIGRANT RETURNEES

TO INITIATE HEW BUSINESS
LA I’

TARGET BENEFIT PROCESS

The applcalion for this
Stan-up fund suspert for
Lhilled Youlh Migrant
Returreon bo iniste rew

Suilled youll migrant A i of
FElUMEes foem ary sourcs Ri 1.00.000/ - per
includirg within tlste Skilod Youlh Migrand
wiliin counlry of frem Returnes
abrosd, atpiring 1o becomes Business can ba done ot The
AP EnbERrEnEGT oF & Villa g Poverty Reduction
skarfup Cornenities [VPRE)

wl (a4} 454 AFI00 g W INFip org
WCovidAssistancePackage

TAMIL HADU RURAL TRANSFORMATION PROJECT (THRTP)
COVID - 19 ASSISTANCE PACKAGE [(CAP)

SUPPORTED BY WORLD BANK

s

| BENEFIT PROCESS

A s of The Bppicatian fod this
relurnae Meem any sourte . LOD.000/ - par Sean-up Pund sugpert lor
Including within slabe. Sailied Youlh Migran ExiBed Youth Migrant
it counlry of from Refurnen Asturneet bo inikisle s
sbroad, arpirmg to becoms Busingus can be done af The
an enfreprEnear or 8 Vilage Poverty Reduction

startup Commiltes (VPRE)

& (O44) 454 43200

islsncePsckage

TARGET BEMEFIT PROCESS

Suitked youll migrant A& s of The applcalion for this
Felurnees Mo any Source B4, 1.00,000/ - per Sean-up fund sugport for
including within slate Skilled Youlh Migrand L iled Youlh Migrant
wiltin cowniry of from Returfees Returmeent bo inifiste raw
abrosd, atpiring fo becoms Butinets can ba done af The
ar EnbrEprEnear of & Villa g Poverly Reduchion
skasrfup Comemittes [YPRE)

& www inrtp.arg
HCovidAssistancePackage

TAMIL HADU RURAL TRANSFORMATION PROJECT (THRTP)
COVID - 19 ASSISTANCE PACKAGE (CAP)

SUPPORTED BY WORLD BANK

&) (D44) 434 43200




TAMIL NADU RURAL TRANSFORMATION
PROJECT (TNRTP)

COVID - 19 ASSISTANCE PACKAGE (CAP)

TAMIL NADU RURAL TRANSFORMATION
PROJECT (TNRTP)

COVID - 19 ASSISTANCE PACKAGE (CAP)

—

PCHAMTHRA e HAME WPOONGOD
DODDAMPAL YA 1 PAMCHAYAT | PAMIYAMPALLI
BEHAVAMISAGAR o (e § BLOCK CHEMHIMALAI
ERQDE - A - DISTRICT ERODE

| VANMATHI MAGALIAR = Nl L SHE | DR MUTHWLAX K] RECDY
SUYA UTHAVIKKULL WOMEN SHG

IHDAYIDLAL CATEGORY | BHDIVIDLAL
ACTIVITY POWERLOOM

v (0dd) 434 43200
whwnw tnrip org

v (Od4) 454 43200

whwnw tnrtp org

TAMIL NADU RURAL TRANSFORMATION
PROJECT (TNRTP)

COVID - 19 ASSISTANCE PACKAGE (CAP)

TAMIL NADU RURAL TRANSFORMATION
PROJECT (TNRTP)

COVID - 19 ASSISTANCE PACKAGE (CAP)

———e . —

HAME FARIMALADEWVI
PAMCHAVAT | DESIPALAVAL URRARAL

BLOCK - BHAVAHISAGAR ' SATHVALAMGAL AL
CISTRICT ERODE 1 | ERODE

SHG ¢ SENTHU MATHI MAGALLLR 3 | ENDAWECHUAL.

SUVA UTHAYTE KLU OLAI PINMUTHAL / TRILORING
CATEGORY | INDIVIDUAL

GASIKALA

vl {0d4) 454 43200

whww inrtp.or q

) (044) 434 43200

whanatnrtp org

TAMIL NADU RURAL TRANSFORMATION
PROJECT (TNRTP)

COVID - 19 ASSISTANCE PACKAGE (CAP)

TAMIL NADU RURAL TRANSFORMATION
PROJECT (TNRTP)

COVYID - 19 ASSISTANCE PACKAGE (CAP)

SANTHAMANI
BADUMLGA
SATHVAMAMGALAM
ERCDE

| INDIVEDUAL.

| HAHOLOOM

v (0dd) 434 43200

whanatnrtp org

-—— £
_ - ]

WALATHLE A
WG ASIFIDARIYLR ey

+ CHEMHIMEAL 8] »

ERDDE

VETRIVEL WOMEN SHG
AHDANIDUAL

JACCUARD CARD DESHGNER

vl (044) 434 43200

www tnrip org




TAMIL NADU RURAL TRANSFORMATION
PROJECT (TNRTP)
COVID - 19 ASSISTANCE PACKACGE (CAP)
SUPPORTED BY THE WORLD BANK

WORKING CAPITAL SUPPORT
FUND FOR INDIVIDUAL
ENTERPRISES

MNAME tCeetha R
PANCHAYAT : Marutham
BLOCK : Walajabad
DISTRICT : Kancheepuram
SHO : Maltigal
CATEGORY : Individual
ACTIVITY : Quall Farm
AMOUNT : Re.50,000/~

vl (044) 434 43200
&1 wWwhwin FEP.Q g

TAMIL NADU RURAL TRANSFORMATION
PROJECT (TNRTP)
COVID - 19 ASSISTANCE PACKACGE (CAP)
SUPPORTED BY THE WORLD BANK

WORKING CAPITAL SUPPORT
FUND FOR INDIVIDUAL
ENTERPRISES

MNAME tCeetha R
PANCHAYAT : Marutham
BLOCK : Walajabad
DISTRICT : Kancheepuram
SHO : Maltigal
CATEGORY : Individual
ACTIVITY : Quall Farm
AMOUNT : Re.50,000/~

vl (044) 434 43200
&1 wWwhwin FEP.Q g

TAMIL NADU RURAL TRANSFORMATION
PROJECT (TNRTP)
COVID - 19 ASSISTANCE PACKAGE (CAP)
SUPPORTED BY THE WORLD BANK

WORKING CAPITAL SUPPORT
FUND FOR INDIVIDUAL
ENTERPRISES

MAME : Thirumal
PANCHAYAT : Vadakadambadi
BLOCK : Thirnukazhukundram
DISTRICT : Chengalpattu

SHG : Muthamizh Kuzhu
CATEGORY : Individual

ACTIVITY : Sculpture work
AMOUNT : R5.50,000/

) [044) 434 43200
& wwwitnrtp.org

TAMIL NADU RURAL TRANSFORMATION

PROJECT (TNRTP)

COVID - 19 ASSISTANCE PACKAGE (CAP)
SUPPORTED BY THE WORLD BANK

WORKING CAPITAL SUPPORT
FUND FOR INDIVIDUAL
ENTERPRISES

MAME : Sanker
PANCHAYAT : Thenner
BLOCK : Walajabad
DISTRICT : Kancheepuram
SHG : Bharathamatha
CATEGORY @ individual
ACTIVITY t Carpenter
AMOUNT : Rs.50,000/4

) [D44] 834 S3200
& www.inrip.org

TAMIL NADU RURAL TRANSFORMATION

PROJECT (TNRTP)

COVID - 19 ASSISTANCE PACKAGE (CAP)
SUPPORTED BY THE WORLD BANK

WORKING CAPITAL SUPPORT
FUND FOR INDIVIDUAL
ENTERPRISES

MNAME tCeetha R
PANCHAYAT : Marutham
BLOCK : Walajabad
DISTRICT : Kancheepuram
SHO : Maltigal
CATEGORY : Individual
ACTIVITY : Quall Farm
AMOUNT : Re.50,000/~

vl (044) 434 43200
&1 wWwhwin FEP.Q g

TAMIL NADU RURAL TRANSFORMATION

PROJECT (TNRTP)

COVID - 19 ASSISTANCE PACKAGE (CAP)
SUPPORTED BY THE WORLD BANEK

WORKING CAPITAL SUPPORT
FUND FOR INDIVIDUAL
ENTERPRISES

MNAME t Ramija Bee
PANCHAYAT : Vayalur

BLOCK : Thirukazhukundram §
DISTRICT : Chengalpattu

SHG : Mathing
Malargar Kuzhu

CATEGORY : Individual
ACTMITY  : Rice Shop
AMOUNT  : R5.20,000/

vl (044) 434 43200
& wwwitnrtp.org




A Place We Call Home

FAIRYLAND
FOUNDATION

Fairyland Homes was established in the year
2000 as a construction company dedicated to
building residential flats and individual homes
in Chennai, Coimbatore and Hosur.

SCOPE OF WORK

Social Media Management

Digital Marketing
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FACEBOOK

DIGITAL MARKETING

Facebook: Audience Summary July To Scp’rember 2020

s

Total Pagc Likes

Facebook Impression Summary

= =

Pa%c Reach Pagc Lpressions

Facebook Post & Enmemcn’r Sumary

-

Total Posts Total Engagemen’r

Facebook Performance Summary

Messcnﬁer Insigh’rs



SOCIAL MEDIA MANAGEMENT

THE PERFECT BLEND OF
CLASS & QUALITY
VILLA HOMES IN COIMBATORE
Starting @ 70 Lakhs

+91 9445006534

¥OU DONT HAVE TO CHOOSE ANY MORE
@ POTHANUR
From 70 Lakhs Onwards*

EVERYTHING YOU EXPECT N A PLOT |
READY TO MOVE IN VILLAS
S e EMBRACE THE LUYURY LFETODAY

COrm
5] 3445006534 | wwwi.falndandfoundations.com

£

HATTY.

DINFAVAT -

91 BRA503TTE] | wwewefaindandfoundations.com



BUILD YOUR

HOME INVEST IN

SNV | ' THE RIGHT
H“ME ' HOUSE PLOT

@ OTTIVAMBAKKAM | WQMW > (e
PLOTS AVAILABLE

* HOUSING PLOTS IN CHENNAI
FROM 16 LACS ONWARDS OTTIVAMBAKKAM

S0 ZTTS1 | waenwelairyl

",

o= - _-5
Aptan vour
' HOM

PLAN YDUR

MAKE THE RIGHT CHOICE TODAY| FUTURE

HOUSING PLOTS IN CHENNA
e OTIVAMBAKKEN

+5] 9@&! 2751 | M,fui.ryhnﬂfuundutlwmm

BEST HOUSE PLOTS IN CHENNAI BEST HOUSE PLOTS IN CHENNAI
OTTIYAMBAKKAM OTTIYAMBAKKAM

+01 94450 27751 | weew fairylandfoundations.co +O1 94450 27751 | werw fairylandfoundations.co




WORLDOULA

Worldoula is run by Sangeetha Parthasarathy,
a childbirth educator who runs courses and
workshops for pregnancy planning, pregnant
women and post-partum care. The social
media ad campaign & sales conversion funnel
were created and executed simultaneously for
the US and Indian audience

SCOPE OF WORK

Digital Marketing



s e) )

FACEBOOK

DIGITAL MARKETING

Facebook: Audience Summary Webinar Campaiﬁn

= B

Number of

Total Budget Campaign days Link clicks

Purchase checkout
Tnitiations

Facebook Imprcssion SuMmary

= R

Pa%e Reach Pa%c Impressions
Facebook Engagement Sumary

Za

Total Enga%cmcn’r



JOIN THE BADASS
BIRTH CLUB

The 3 secretstoa

POWERFUL BIRTH

LEARN WHAT YOUR MOTHER, DOCTORS,
BOOKS & GOOGLE WON'T TELL YOU

ABOUT PREGNANCY

INTERNATIONAL AWARD-WINNING
BIATH DOULA, CHILDBIATH EDUCATOR

DATE : OCTOBER 315T 2020
Buration: 1 howr | Price: Rs 299 /- only

SOCIAL MEDIA MANAGEMENT

SANGEETHA PARTHASARATHY

International award-winning
birth doula & childbirth educator

PREGNANCY PREPARATION ESSENTIALS
NAVIGATING UNCERTAINTY
CHOOSING CAREPROVIDERS

Here's the passport to a

HEALTHY LABOUR ‘:"

g S TIHE: O07;: 30 - 08 30 FH
PRICE: £ 2848 (INCLUBIVE OF GST1"
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Kudumbam Jolikkum Sezhippu!
Gold |Silver | Diamond | Platinum

KJS JEWELLERS

A traditional gold jewellery store based out of
Salem known for its variety in bridal gold &
silver jewellery and trusted gold savings
scheme. We went with a completely regional
approach in the content and target audience.

SCOPE OF WORK

Social Media Management

Digital Marketing
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FACEBOOK

DIGITAL MARKETING

Facebook: Audience Summary July to September 2020

Total Pagc Likes

Facebook Impression Summary

o B

Pa%c Reach Pagc Lpressions

Facebook Post & Enmemcn’r Sumary

ﬂ 41,84%

Total Posts Total Engagemen’r

Facebook Performance Summary

Messcnger Insigh’rs



SOCIAL MEDIA MANAGEMENT

mibis mewmd Gabldha)
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MY GOLD
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FOR YOUR BEAUTIFUL
MOMENTS

Sty

FASCINATING RINGS
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MARRIAGE CATERERS

out of Chennai prov
services, authentic traditional and innovative

wedding menus depending on the client
requirement since 1995.

SCOPE OF WORK

Website Design

Social Media Management

Digital Marketing
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FACEBOOK

DIGITAL MARKETING

Facebook: Audience Summary Webinar Campaiﬁn

Total Pge Likes paid likes Organic Likes

Facebook Imprcssion summary

Page Reach Tupressons Orgaic Reach Paid Reach

Facebook Post & Engagemm’r Summary

Ea e=A

Total Posts Total Engagement

Facebook Performance Summary

Messenﬁzr Insi%hts



WEBSITE

www.durgambigamarriagecaterers.com



SOCIAL MEDIA MANAGEMENT

o
95‘-—- MANGO
’ RASAMALAI
CRAZYFOR -

MANGOES

- = =T

CHETTINADU
SPECIALS

é HAPPY |
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HEALTHY VEGGIE

+31 98840 25753 www. durgamblgomarriagecaterers.com @durgombigamarriagecoterers @ ()&



